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Don’t get squeezed out of the information game
Current Data Analytics
(DA) Usage

23%
50%

9%
18%

 We do not use DA and
have not looked into it to
any significant degree
 We have researched
DA but are not using it
today
 We have researched
DA and are looking to
implement as part of
voluntary business
 We are currently using
DA for at least some
part of our voluntary
business
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